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Abstract
“I have a dream for the Web [in which computers] become capable of analyzing all the data on the Web – the content, links, and
transactions between people and computers. A ‘Semantic Web’, which makes this possible, has yet to emerge, but when it does, the
day-to-day mechanisms of trade, bureaucracy and our daily lives will be handled by machines talking to machines. The "intelligent
agents" people have touted for ages will finally materialize.”

— Tim Berners-Lee, the inventor of the World Wide Web
WRIO Internet OS is a platform designed to be an upgrade to a distributed, blockchain powered, machine-readable and secure
user-centric Web 3.0. The platform serves as a ‘Google Play’ for predictives apps and services based on the semantic protocol
founded by Google, Microsoft, Yahoo and Yandex that features automatic data processing and enables accurate auto delivery of
content, products and services to relevant consumers without ads.
Web 1.0 was just a mix of pages accessible through links.
Web 2.0 was a web of simple search engines returning pages with keywords matching those in a search query, and a web of social
media that made it possible to share content.
Web 3.0 will be a user-centric web, where machines, predictive search systems, and other services can communicate directly with one
another, process all incoming information instantly and efficiently, share it freely, sort and distribute it based on predefined criteria and
interests we specify. This allows the time usually wasted in gathering and searching for content to be automated.
Web 3.0 is based on the semantic protocol which makes it possible for people to “communicate” with machines, which will also bring
up a new market of smart IoT devices, personalized proactive search systems and predictive user-centric apps that will drastically
change and significantly improve our everyday browsing experience.

The project is in Seed phase with MVP and requires some slender funds to finish paid functions and to kickstart.

1 · Executive Summary
1.1 Opportunity
Problem: Information overflow — advertising and promotion are required to win users' attention.
Solution: Machine-readable data format — upgrade to blockchain-powered curated Web 3.0 that enables accurate auto delivery of
content, products and services to relevant consumers without ads.

Problem Summary
The inevitability of Web 3.0 advent lies in the continuous and vigorous growth of the number of Internet users and the volume of
generated information that we became unable to process manually efficiently long ago. Search systems could facilitate the task,
returning the most relevant results based on key words in our search queries. However, this still requires manual processing of results
(that lack up-to-dateness and accuracy criteria, if anything), and unexpectedly translated into more problems that many of us just
started to realize:
● Unabated growth of Internet users, automated agents and smart devices generates and increasing volume of u
 nstructured
information
● And taking into account our natural human time limitations, this brings up the problem of delivery of content, goods and services
that consumers could potentially be interested in – only a tiny amount of information generated in the web comes to the focus of
our attention
● A web 2.0 website is needed to deliver content. The website requires security, safety, promotion, etc. – every website has to build
up its community from the ground, carving its way to customers for years and years
● The web is centralized: web-sites are divided, store isolated data that duplicate multiple times, and have a different level of
relevancy and accuracy, which cannot be verified
● In the competition for our attention companies have to invest more and more money into ads — advertising and promotion are
required to get high search position and thus win users' attention
● Ads represent an unreliable information, on which basis we make our choice, and search results are always subject to
manipulations: spam, fake news, fake users, bots, etc.
● It isn’t the best goods and services that win, rather the biggest advertising budget, which is included into the price and covers a
lion’s share of it. We buy overhyped goods and services, we waste our time watching ads and pay for them
● To raise the ads efficiency corporations collect our personal data — people sacrifice security for the convenience of these
services and become vulnerable to security breaches. Their identities, browsing habits, searches and online shopping
information are sold to the highest bidder. Surveillance
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A company that will manage to effectively solve the initial problem of unstructured information, will solve other problems automatically
and will become a new Google in the world of Web 3.0

Solution Summary
“The fundamental difference between Web 2.0 and Web 3.0 is the pervasiveness of data collection and the deliberate actions and
decisions based on that data. Where Web 2.0 gathered data in existing mediums, Web 3.0 actively and purposefully collects data in
whatever context necessary. We go from analysis based on limited sets of data to analysis across sometimes seemingly unrelated
data.”
— Bradley Kirkland, CEO of Stone Soup Tech Solutions
The solution is hidden in the m
 achine-readable data format that enables automatic processing of Big Data. This requires a web
upgrade, for which we have a
 ll we need. Not only will we solve all of the above problems, but we will open up new opportunities, as well.

Machine-readable data in key:value format founded by Google, Microsoft, Yahoo and Yandex. Keys are like a machine dictionary,
making f olksonomy (tagging) obsolete.
Using machine-readable s
 tructured data format will pave the way for automatic data processing and will enable user-centric features:
automatic correlation, classification, and cataloging of web data against users’ interest matrices. This will allow the creation of
predictive user-centric services and next generation search engines.
The first Web 3.0 apps have already appeared, and further mainstreaming of the new web is just a question of the nearest future, which
was long foreseen by such visionaries like Tim Berners-Lee, Gavin Wood, etc.

1.2 Market Overview
The UN estimates internet users increased from 738 million to 3.2 billion from 2000–2015. If Web 2.0 business-models were based on
the collection and sale of user data, then Web 3.0 business models will be based on an efficient automatic processing of web
information and its delivery to users. Global Internet traffic in 2020 will be equivalent to 100 times the volume of the entire global
Internet in 2005 . At the moment less than 5% of pages are semantic but their number is growing fast and it becomes a trend.
What WRIO Internet OS is for:
An author: Social media posts monetization. Auto curation allows to find new relevant readers.
An Internet user: Custom, curated, secure and viruses-free browsing experience.
An entrepreneur: A global recommender system — the target delivery of products and services to consumers without ads.
A developer: Web 3.0 platform for new kind of user-centric apps and predictive search engines.
Segments:
● Authors and bloggers. There are more than 440 million blogs in the world. First we’ll focus on youtubers, since the post creation
on our platform will take them just 5 seconds to insert a video link with a possibility of additional content monetization: 24
million. Youtubers earn approximately 5$ per 1,000 views: depends on viewers location, age, etc.
● Internet users. The initial audience will be users and supporters of decentralized web and the blockchain. For the moment they
approximately amount to 30 million active users.
● Entrepreneurs. Site development, online-stores in the first place: about 18 million, but only 650,000 generate annual sales of
more than $1,000
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● Developers. A possibility to promote dApps and predictive services via us. Currently there isn’t any reliable statistics, however, by
various estimates it’s from 50 to 100 thousand users, and the market size is 50 billion.
● Machines. There are 23 billion connected devices in the world ; this number doubles every 36 months, and 3 to 5% of them will
use blockchain by 2020. For the first time machines will become a separate market segment and will pay for their “needs”
automatically, using cryptocurrency for the purpose: CPU power, Internet access, etc. Internet of Things market to reach $267
billion by 2020

In 2018 alone the expenses for advertising exceeded $550 billion. Regardless of the segment, in the near future successive will be only
those that in order to reduce advertising costs and to gain a competitive edge will use automatic processing of Big Data and predictive
delivery of content and services to the consumer.

Competition
The platform development has several stages with own objectives, and each of them has its competitors:
1. Website creation (MVP ready): WordPress, Squarespace
2. Content monetization (MVP ready): Akasha , Steemit
3. Profiles creation and automatic content delivering (2019): search engines, curated platforms & social media
4. dApp Platform (2020): Google Play, App Store
5. Development of devices with WRIO OS onboard (2022): Windows, macOS, Chrome OS
At the initial stage Web 2.0 search engines and social media are not competitors, rather they provide a possibility to introduce new
features on their basis, in particular, automatic distribution and delivery of Web 2.0 content, its monetization and promotion.
Apart from commercial projects there are various initiatives aimed at the development of decentralized web 3.0 ideas. One of them is
Solid – the creation of Tim Berners-Lee. All of them are unofficial partners, whose contribution will help to improve web 3.0 browsing
experience we develop.

Our Advantages
While Web 2.0 is based on the competition of services, Web 3.0 is the web of cooperation: the single base of users, a decentralized and
free exchange of data, functions compatibility.
Main benefits:
● Security and privacy. We do not store users’ data. Only users have access to their private information and assets stored in the
blockchain.
● No viruses or malware. Safe textual data format in read-only mode that ensures security.
● Machine-readable format. Founded by Google, Microsoft, Yahoo and Yandex, machine-readable data format as key:value. Keys
are like a machine dictionary that enables automatic data processing.
● Automatic data processing and delivering. Full coverage of incoming information and precise targeting, automated search for
content, goods and services without ads. Results based on relevancy and quality of content rather than quantity of advertising.
● Semantics. Today's search engines provide just a list of potential results, but do not process, compare or sort them in a truly
meaningful way. Predictive Web 3.0 systems can do all of this, and even make logical operations and decisions based on the
type of information provided.
● Spam-proof. Screening out of all irrelevant information.
● Offers and brand loyalty: a global pool of users that everyone has access to, is used for promotion. Distribution depends on
relevancy and value of the offered content, goods and services, not the advertising budget.
Unlike today's imposed ads (outbound marketing), offers (inbound marketing) will be displayed voluntarily to those who may be
interested in them, which will change people’s attitude towards ads and will improve their efficiency. People viewing offers will
increase their loyalty to companies, making their offers better every time. See White Paper for details.

1.3 Finances
The founder invested his own funds ($10,000) to develop the proof of concept.
In 2017 the equity brought additional $40,000 that were used to develop MVP and first apps, bring in the first users, new developers,
and build up the initial community and PR.
At this moment the company undergoes registration at BnkToTheFuture to raise 750,000 USD and participates in EU program
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/opportunities/topic-details/ict-24-2018-2019 aiming to win
a $500,000 grant.
In order to accelerate this growth, the Company is looking to secure funding via an equity placement to accomplish the following
objectives:
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1. Acquire at least 2,000 bloggers and 1,000,000 unique visits by the end of the 2019
2. Acquire at least first 50 dApps. We already have over 20 in the list
3. According to our PR partners' reports they are ready to double or triple PR investments to secure additional investments through
the token sale. We have all the technical and legal basis ready for launch.
The Company is seeking $ equity financing to be used as follows:
FY2019 (Q2): Accelerator1

FY2019 (Q3): VC

$74,000

$165,000

Development
Marketing, promotion

$100,000

Blockchain events and summits

$50,000

Reward pool2

$50,000

Reserve

$300,000

Tech support and AWS
Total

$1,000

$10,000

$75,000

$675,000

Balance Statement (Annual Detail)
FY2016

FY2017

FY2018

$10,000

$40,600

$19,000

10,000,000

4,000,000

Assets
Cash
Shares3 founders
Shares team

2,500,000

Shares investors

5,000,000

Option pool

2,500,000

Investing & Financing
Shares Issued

12,500,000

Investments Received

9,000,000

2,500,000

$40,000

Operating Expenses
Salary

($9,000)

($21,000)

PR

($18,000)
Token deals

AWS Expenses

($400)

($600)

($800)

$9,400

$21,600

$19,000

$600

$19,000

$2004

Total Operating Expenses
Total Expenses
Cash at End of Period

Sources of Revenue
●

Premium accounts. Premium content and features

●

Offers. Basic offers are free, though additional services of expedite promotion are payable

●

Commissions. A percent of donations and purchases of goods, services and apps through our platform.

Financing Needed
WRIO Internet OS is a very lean startup and we only need to raise 75,000 USD to develop premium features and bring the Company to
the break-even point. Additional 675,000 USD will allow us to prepare the platform for 3rd party apps and fund marketing initiatives and
our participation in blockchain events and summits.
We have dozens of high-level PR partners (recognized youtubers, PR agencies, influencers, etc.) willing to accept 30% to 80% of
payment in tokens, which will allow us to significantly reduce expenses for PR.

1

Money will be used to develop premium features and bring the Company to the break-even point
Creates initial token liquidity. The pool will be replenished with % of earnings
3
Vesting / Cliff for the team and founders is 4 / 1 year(s). Details is on Cap Table
4
Limited funds are not critical. We’re going to pause development, which will be resumed after the receipt of investments
2
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Exit Strategy
Recapitalizing and paying off early-round investments with funds received as venture capital.
Investor shares may be bought out by owners or key business principles and ICO participants. We already have everything ready to run
the ICO: T
 oken Contract , Sale Contract , Contracts Audit by B
 lockConnectors .

The sale to a company engaged in informational search and recommendations based on user interests: search engines, social media
and others.

2 · Opportunity
2.1 Problem Worth Solving
The number of Internet users is nearing 4 billion. Moreover there are 23 billion connected devices in the world and the number doubles
every 36 months. Generated u
 nstructured information doubles every 18 months and global Internet traffic in 2020 will be equivalent to
100 times the volume of the entire global Internet in 2005. We have less and less time when searching for and selecting just another
product, service or other content. That is why we often rely on a worst, though simple criteria — ads, which companies are willing to pay
generously to get our attention – a very limited and therefore so valuable asset.
If we froze the web as it is today, it would take you over a million years just to read the text on all the websites indexed by Google.
Almost 8.8 billion man-hours are wasted every month on searching for content. This is more than the time we spend consuming that
same content! We are capable of processing a very limited amount of information. The absence of simple means to link information,
goods and services to a consumer results in the need for advertising that helps companies to win our attention. And the advertising
requires huge spendings due to a low targeting efficiency because of the lack of understanding who and when may need that
information, and users waste a lot of time watching the ads. The web now looks like a vast and growing crowd of people and
companies where everyone is trying to shout as loud as possible through the ads-horn. Trying to solve the targeting problem
corporations seek to accumulate on their servers (vulnerable to hacker attacks) as much user data as possible. In 2017 alone the
damage inflicted by hackers exceeded $1.4 billion.
How Web 2.0 works:
Content, Products and Services -> Ads and Search Engine Optimization -> Consumer
As a result, in this sea of data we consume only the tiny share that came to our notice in social media, or the first one a search engine
returns.
The problem is the search systems of Web 2.0 can only index links to pages and return them based on the keywords in our search
queries, since computers are able to match keys, but d
 o not understand the meaning, so that we have to sort out the results manually.
The root of the problem is that current Web 2.0 pages represent a mix of data with HTML markup and other elements responsible for
rendering a page and its functions. Web 2.0 has been developed for people to read pages and is poorly adjusted for their understanding
by machines that need to extract data from a page in order for search engines to index them, which is known as parsing.
Moreover, due to the machines’ inability to understand the meaning of information stored on a page, web developers need to write
down keywords on a page manually in order to improve the site’s position in search results to increase their network traffic and the
number of prospective clients — s
 earch engine optimization.

2.2 Our Solution
Web 3.0 pages are generated based on vocabularies founded by Google, Microsoft, Yahoo and Yandex and do not require search
engine optimization or parsing for their indexation. Data is semantically interconnected and makes it possible for computers to
“understand” how one pieces of data are linked to others – meaningful data network. This features Automatic Data Processing and
enables machines to carry out logical operations on data ensuring an unprecedentedly accurate delivery of web information to relevant
consumers with due regard of all kinds of combinations of factors (time, various conditions, etc.) with no need in ads — proactive
search.
How Web 3.0 works:
Content, Products and Services -> Automatic Data Processing and Delivering -> Consumer
Companies and content creators publish their pages in the net that “understands” what type of data has been added, processes it,
matches to the users’ interests, and delivers it to the most relevant of them. If the reaction to the information is positive, the data will be
distributed further. Web 3.0 apps will have their own algorithms that will make the processing of different types of data the most
efficient, and will offer additional services. Soon we will see the new Web 3.0 versions of eBay, Google, Facebook, Linkedin, AirBnB, etc.
based on semantics, machine learning, automatic data processing and delivering.
Upgrade to a blockchain-powered, machine-readable, and user-centric Web 3.0
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MVP and Demo
Now the platform allows creating pages with Web 2.0 content support (over 1,800 domains), connect decentralized applications, the
first of which have been developed by webRunes: page editor, donates transfer, a Twitter-based comments system4 which is an
example of mashup (Wallet-related). Soon, we will launch some more. Some of the have been deactivated for the cost saving purposes,
yet the example of their operation can be seen in the demo:
https://youtu.be/K-8KlbQJhUo?t=270
The link has a timestamp corresponding to the function.
The first cloud version of WRIO Internet OS has been launched in the form of a node. See the Demo page
technical details. The available functions include:

for the description of

●

Page creation , rendering and navigation. Pages can be in any static hosting

●

Binding of pages into hubs (Web 3.0 websites) — websites that need no development, setup, DB or C
 MS

●

Support of first WRIO OS apps

●

Receipt and transfer tokens

3 · Execution
3.1 Marketing & Sales
Marketing Plan
In order to make reasonable assumptions we ran several experiments that allowed us to determine the primary line of work. The
Steemit experience helped to confirm the effectiveness of the business model when users are attracted by a possibility of earning
tokens with their further donation to authors.
In the beginning we focused our attention on youtubers and photographers who can monetize their content creating posts within
seconds, inserting links to videos and photos. We will win their interest by the fact that with our help not only will they get donations, but
also new readers and subscribers thanks to our reference system.
webRunes will run multiple campaigns to encourage active bloggers. And readers will be able to support favorite authors by donating
tokens. Their readers are our users. The growth of user base will attract businesses and developers.
Youtubers and Bloggers
The preliminary contact and polling of 500 youtubers showed that at least 8% are ready to try our platform after the launch of the
system of donates and promotion using our comments system based on publishing copies of comments in social media. Authors are
aware that the number of donates is proportionate to the audience attracted to the page on our platform, which will prompt them to
promote it, and therefore us, via their channels and blogs.
Comment system
Every hour users can get 10 free tokens, which will encourage them to return regularly and will increase their retention. To increase the
number of received tokens every user may link their social media accounts to their profile, so that their comments there will be shared
automatically, boosting the distribution of content and our project.
PR partners
Thanks to PR partners we are capable of reaching over 300,000 bounty hunter subscribers in their DBs, who are eager to promote our
platform in social media for tokens.
Affiliates campaigns
We conducted two experiments using referral marketing, paying tokens for active promotion. In the result we received more than
25,000 email registrations, subscribers in social media, dozens of registrations in Submit your Web 3.0 app program, tens of
thousands views, and reached a 90,000-member community. Bounty hunters are not investors or valuable members of the community,
yet with their help we can quickly attract the start audience that will promote us via their channels and blogs for tokens. Over 1,000
users joined our Pilot program within one day, after which we had to cancel the registration process. At the moment our visitor
acquisition cost in tokens is about $0.05 in equivalent, which is more efficient that advertising. Although the user acquisition cost is not
high, a fully featured operation of the platform with thousands of users requires funds, thus we temporarily suspended registrations and
transfer of tokens, which will be resumed after the receipt of investments.
Reward pool
The initial tokens liquidity is needed in order to use the bounty hunters resource. In the beginning part of the receipts will be deposited
into the Reward Pool to enable a free exchange of tokens received by users as a reward for their efforts in the creation of content and
platform promotion.
4

Twitter changed functions required for the operation of our comments system, so we will need some time to modify the app code
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Miners
Soon after the launch of basic functions we are planning to launch our own blockchain to attract miners, inexpensive creation and
storage of metadata base of pages and transactions history. This will also help to encourage the initial demand and supply for the
tokens, which will enable users to make donations to authors, purchase premium content, features and ads (offers, see White Paper ).

Blockchain events and summits
We have received over 50 invitations, there are partners ready to represent us in different parts of the world. With the receipt of the seed
funding we will prepare a roadmap of presentations.

Sales Plan
Business model is based on the following approaches:
Tokens sell
The platform can be used free of charge. However, tokens are required to pay for premium functions, ads (offers), shareware apps, to
buy tokens of 3rd party projects that had ICOs, etc.
Premium
Enables additional features. The first will be doubling the number of initial views and detailed statistics. I.e. if a user's rating allows
delivering content through the post system to 100 users, the premium account will enable delivery to 200 users.
Premium users will be able to launch their own brand loyalty programs. See O
 ffers.
Boost
Acquisition of additional views. The number available for purchase depends on the author's rating.
Affiliate
Premium users will be able to run affiliate campaigns and give a token reward for each attracted user.
Review
Order a review of content, goods, companies, etc. Review is not a paid-for positive feedback. It is a possibility to get a professional
opinion and improvement recommendations that authors may use in their Offers, while reviewers can share them with their subscribers
who trust their independent surveys. See details in the White Paper .
Commissions
WRIO Internet OS gets a percentage of transactions. Authors and bloggers will be able to sell ads, premium content and subscriptions.
Software-as-a-service
WRIO Internet OS platform is a “Google Play” for cloud and distributed Web 3.0 applications.
Web 2.0 services compete and are siloed, with each creating its own community from the ground up. Web 3.0 apps are mashups,
allowing synergies: sharing data and a global user pool, so any user can take advantage of any app without needing to create account.
Thus our technology offers developers advantages over Web 2.0 applications. Users of the platform will automatically become users of
their apps, and vice versa. With the growth of the user database, the platform will become more attractive to new developers.
Offers
Basic offers are free of charge, advanced offers can provide additional functions and tools to increase the efficiency of conducted
brand loyalty campaigns.

3.2 Operations
Technology
New web means a new type of websites that do not need a DB, CMS or development. The JSON-LD pages format enables a free
exchange of linked data between servers: pages are no longer stand-alone, while data is no longer restricted to specific website
boundaries.
WRIO Internet OS provides a ready-made editor based on Schema.org . At the time of the Executive Summary publication, the editor
is at the MVP stage: its functions will be elaborated and expanded to get a mature commercial product capable of attracting owners of
Internet stores and other business, since the pages created with its help have substantial advantages.
The machine-readable format does not need parsing and brings Web 3.0 websites to the top of the search results without any search
engine optimization. Pages do not need a data base for storage, metadata of each created page is recorded in the blockchain, letting
machines to know exactly what data is on each page.
Data can be easily encrypted, which enables the safe use of third-party services to store it. Semantics enables uniting data into
meaningful network and allows machines to perform logical operations on it.
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Each page has a metadata entry in the blockchain, as well as links confirming what is stated, and a user rating. The expert level of each
user will be supported by the user rating and the number of people trusting him/her.
Tokens of the WRIO OS platform is a cryptocurrency mined on the basis of the PoSA concept (proof of social action) — a user can
receive tokens every hour free of charge and their number depends on Rating. All details of the simple and efficient rating-based
solution are described in the White Paper . Rating will allow to do away with bots and spam, and will solve the problem of trust to the
published information based on the social proof of acknowledged facts, rather than ads statements. With time this will lead to the
creation of wiki-like global data pool with verified facts.

Content is correlated with the interests stored in the user’s profile stored in the blockchain as well. If there is a match, the page is
displayed in the user’s webDashboard — your personal desktop and activity feed for the entire web. Profile will operate as an encrypted
key that can be associated with its owner, WRIO Internet OS will provide proof of identity but without giving up any more of that
individual’s identity than is necessary. New information in the web can be safely compared to the users’ interests based on various
models, however the most interesting solution may be h
 omomorphic encryption.
User customized functions and interactivity are provided through cloud and distributed apps. This makes it possible to divide data and
functions, and exclude executable code on a page, thus the pages can be processed in read-only mode. This provides security and the
possibility to render pages in custom and user-centric style using WRIO OS themes and apps.
WRIO OS apps are mashup applications embedded as widgets on pages, i.e. they can combine functions enriching each other, like a
puzzle. Widgets are small applications that can be inserted into web pages. They can be games, news feeds, video players or just about
anything else. We have already implemented what some Internet prognosticators believe that Web 3.0 will let users combine widgets
together to make mashups by just clicking and dragging a couple of icons into a box on a web page.
Such an approach enable the creation of terminal devices with WRIO Internet OS onboard that sends user commands to the
corresponding cloud services via user interface. The services process the query and return a ready result displayed on the screen.
Like any emerging technology is still being refined, but visually it will be W
 eb 2.0 user-friendly. Individuals will need only a web browser
to get all benefits of the Internet. That’s why the motto is “All you need is a browser”. That means that all your “things” are in one place.

3.3 Milestones & Metrics
Milestones
● Proof of concept · 2016
● MVP · 2017
● First publications
Despite an almost total lack of PR budget, information about WRIO Internet OS has been published on various specialized
resources, i.e. https://irishtechnews.ie/business-showcase-webrunes/ and
https://www.ccn.com/wrio-internet-os-is-defining-the-web-3-0/
With the receipt of investments we are planning to reach hundreds of publications with the help of our PR partners.
● Pilot program: 20,000 unique visits, over 1,000 bloggers registered · May, 2018
Over 20,000 visits in May and over 1,000 active users registered in the first day thanks to the experimental affiliate campaign ran
on May 2. An active user of the Pilot Program that created at least one page and made donations.
As of today, we have contacts and initial arrangements with dozens youtube bloggers, including those with millions of
subscribers.
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● 30+ code contributors · July, 2018
● Hit 90,000 community · August, 2018
● 20+ of registered apps · September, 2018
Applications that will use our platform to develop and sell their services.
● Launch · Q2, 2019
The launch of MVP and first applications (with premium features), and an editor providing the bloggers with the possibility of
monetizing and automatic delivering of articles (machine-readable pages) they create — which are elements of a commonly
accessible data pool. This decentralized “Wikipedia” of machine-readable data will serve as the basis for the recommender
system and third-party predictive web 3.0 services and apps.
● WRIO Internet OS browser · 2020
● Thin-client terminal devices with WRIO Internet OS on board · 2021
● Distributed secure and blockchain-powered Web 3.0 · 2022
Besides, it’s worth mentioning the high download speed of pages developed on our platform. Google tool shows: 93 / 100
The statistics collected through https://developers.google.com/web/tools/chrome-user-experience-report/ shows that less than
1/3 of all websites have such a high rating. The download speed and adaptation to mobile devices is an important criterion for ranking
of search results by major search engines.

Based on the level of users activity prior to the disabling of functions, we are planning to attract the first one hundred thousand of
active users within a year from the launch of the premium functions. The Steemit experience with similar functions shows that the
objective is more than reachable.

Key Metrics and Assumptions
WRIO Internet OS is a very lean startup and our current Cash Burn Rate is $2,100.
Comparing our users statistics with the A
 verage Revenue Per User of similar projects (e.g. Steemit ), we are planning to reach the
 ash Burn Rate ($6,000).
break-even point by the end of 2019 and the  Monthly Revenue will exceed minimum expected C
New users and their R
 etention will be the key to reach the objective.
Assumptions are based on our experiments. One of them is provided below and demonstrates the ability to attract and retain users
without ads.
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A small-scale channel GetFun was chosen for the 3-month experiment to minimize the influence of its popularity on the results.
When creating a website based on our platform the blogger had less than 10,000 subscribers. The first bust point indicates the
moment the Pilot campaign of donations functions was over. The second bust point indicates the deliberate suspension of the
content update on the blogger’s website to monitor the influence of that factor.
The indicators were as follows:
● Retention: 13%
● Bounce Rate: 51%
● Pages: 3.4
● Avg. Session Duration: 2:45
It shall be noted that despite the small absolute values the experiment was more than a success, since it shows how it is possible to
gain hundreds of visitors in a short period of time and a stable trend of visits grow for bloggers registered in our platform.
Despite the fact the hub was registered more than one year ago, it still has a stable traffic without any ads. Besides, it’s worth noting the
experiment was limited to the Russian-speaking segment, which significantly lowers the potential audience and the number of
prospective visitors.
We plan to improve the indicators after the full-featured launch of the platform.
As a result, based on the figures above and S
 teemit

statistics, we proceed from the following minimum assumptions:

● Within one year we are planning to get in touch with at least 25,000 youtubers.
● The interview of first 500 bloggers showed that at least 8% are ready to try our service — 2,000 in total.
● Every one of them has at least 50,000 subscribers, which, taking into account the cross audience, will cover about 100,000,000
users.
● Taking into account the figures from the experiments above, about 5-7% will visit the author page on our platform already during
the first month.
● 13% retention will eventually give an active audience of 650,000 users.
● Other projects experience shows that at least 2% become premium users.
● Profits will depend heavily on the range of offered services, though the minimum threshold is $2 per month for premium
accounts.
● Total: $26,000 per month by the end of the first year.
● even ¼ of the amount will allow to pass the break-even point: $6,000 is the minimal amount required to support the infrastructure
and the minimum development level.

4 · Company
4.1 Overview
Mission
To serve as the human-machine interpreter
Following a lean approach we became an LTD corporation (Aug 24, 2018) in Seashells to enable initial and simple legal activity. After
we find the investor we are ready to re-incorporate. We may register the company in the USA, UK, Europe and Asia (Hong Kong,
Singapore).
Details of shares distribution between the owners, the team and investors see in the Cap Table .

4.2 Team
We have a well-balanced team of 30+ contributors covering all aspects of the project from development to promotion. Our advisors
include ex-national buyer Circuit City Stores, a Top ICObench Experts and the author of the well-known Ethereum wallet. Our developers
have experience at Nike, Adidas, Apple, Walmart and more.
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Alexey Anshakov

· Chief Executive Officer, UI and Front-end Developer, Founder

Blockchain visionary with experience in product and project management, team lead, initiator and implementer for
company operations across a number of fields. Technically savvy with over 20 years experience in all aspects of IT.
Always looking for like-minded people who share similar beliefs, but also the drive to implement and execute these
beliefs into action. Alexey’s ongoing work towards WRIO Internet OS has been crucial to the project since day 1.
Andrei Vialichka

· Chief Operating Officer, co-founder

Experienced Director-General with a proven history of working in the computer networking industry. Skilled in
Business Planning, Entrepreneurship, Strategic Planning, and Marketing Strategy. Strong business development
professional with the degree of bachelor of Law (LL.B.), Academy of Public Administration.
Michael Bilenko

· Senior Developer

Developer with experience in dApps, mobile and web development. Michael has been key to the development of the
architecture for WRIO Internet OS and WRIO OS applications. Michael is a freethinker, and action oriented in
creating a platform that aligns with the objectives of webRunes.
Vladimir Spirin

· Full-stack Developer

Functional programmer and software architect with mathematics background. Focusing mostly on full-stack
solutions and web with deep attention to reactive architecture, big data, scalability, stability and performance.
Vladimir will be applying his professional skills to further the development of the WRIO Internet OS programming
architecture, increasing functionality, performance and many other key features moving forward.
Paroma Indilo

· Lawyer

Paroma is a lawyer and has served as an early adviser and investor to several blockchain companies. She has
experience of working with regulators, venture capital funds, and start-ups. She is a believer of decentralisation and
has experience of implementing internal and external regulatory requirements and guidelines from an international
perspective. Paroma has the considerable commercial acumen and brings organizational oversight to WRIO Internet
OS - adding value to many key areas of our community.
James Scholz

· Lead Communications, Product Manager

James has helped raise funds for multiple successful ICOs. He has worked with exec teams on growing vibrant
online communities and building interest in exciting blockchain products. Starting out as an engineer and gaining
progressive leadership experience in the telco industry has given James a unique cross-section of skills that allow
him to distil complex problems into easily understood solutions.
Jun Hao

· Community Lead

Consulted for more than 10 ICOs. Over 25,000 followers on different platforms. Passionate about cryptocurrency
and the underlying technology, blockchain. Deep understanding of the cryptocurrency market. Won the "Best ICO of
year 2018" at the in the Berlin Summit at the Cryptocurrency World Expo. Jun has been providing key insight and
strategy to the WRIO Internet OS project regarding community building and engagement.

Benjamin Anderson

· Marketing Manager

Serial entrepreneur and strategist, Ben is actively involved in multiple ongoing startup endeavours and will be
bridging his experience in business development, strategy and digital advertising to the WRIO Internet OS project.
Ben has a passion for projects that challenge to change the status quo in a positive way which drew him to this
project.

Roy Sasson

· Growth Hacker

Experienced business development and marketing executive through various verticals, mainly focused in marketing
strategies, performance based marketing and targeted advertising. Roy is a problem solver and out of the box
thinker, is always seeking for win-win partnerships and he executes these skills on a daily basis for WRIO Internet
OS.
Mikhail Kruchkov · Technical Writer and Translator
Professional and experienced translator and technical writer focusing on blockchain and cryptoworld. Mikhail
allocates this unique skill set to translating numerous documents to various languages for better accessibility to the
WRIO Internet OS project.
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4.3 Advisors and Partners
Simon Cocking

· Executive Advisor

Simon Cocking is Senior Editor at Irish Tech News, Editor in Chief at CryptoCoinNews, and freelances for Sunday
Business Post, Irish Times, Southern Star, IBM, G+D, and other publications. He is also a business mentor and
advisor working with 20+ successful ICOs to date. He is an accomplished public speaker at events including TEDx,
Web Summit, Dublin Tech Summit, and overseas in Dubai, Singapore, Moscow, Tel Aviv, Madrid, Tbilisi, Riga, Porto,
Dublin and Helsinki in the last 12 months. Simon will be contributing to the team his experience in Strategy, PR,
investor relations and digital marketing.
Leonard Tan

· Blockchain Consultant

Leonard is a software engineer at one of the largest traditional payment processors in the world, working on data
products & platform development. Leonard has been a technical advisor for multiple ICOs and will be aiding the
WRIO Internet OS project by allocating this culmination of insight to ongoing blockchain development. An active
volunteer at Ethereum Foundation involved with ENS, he has been invited to present at blockchain events across the
world in the US (ETHDenver), Singapore, UAE (ICANN60), as well as Ghana (Ghana Blockchain Conference).
AlWaleed AlShehail

· Advisor & Strategy Consultant, Investor

Experienced in business management and marketing. Focused on recruitment and project management with WRIO
Internet OS. Has been researching Blockchain applications and utilities extensively since 2013, and anticipating how
the Blockchain future would be like since then— The Alternative is one beginning to that imagined future.
Vitali Hatalski

· Tech Consultant, Investor

Entrepreneur and Investor. Building and investing in ventures based on deep-tech product innovation, including
AI/machine learning. Greenfield development of several services that are currently used by hundreds of small and
large companies: Wal-Mart, Apple, Adidas, Nike and many other reputable brands.
Igor Anshakov

· Business Consultant, Co-founder

Experienced in all aspects of business consulting, merchandising, and strategic planning. Over 10 years of
experience in both top management positions as VP at OfficeMax, and national buyer roles at Circuit City Stores.
Quick to spot out new trends in all types of environments including blockchain technologies. International exposure
allows for a wider lense to explore exactly how WRIO Internet OS can shape and change the future of the Internet.
Maxim Bozhko

· ICO Consultant

Chief Business Development Officer at Daonomic. Crypto-currency enthusiast. Exceptional perspective view,
innovative thinker, creative problem solver. Maxim has had crucial input pertaining to WRIO Internet OS’s utilization
of Daonomic throughout our ICO and has provided other key insights to better secure a successful ICO.

Industry partners
● Daonomic . Development of token and sale smart contracts
● BlockConnectors . Technical consulting and security audit
● Bancor . Token exchange

Conclusion. Vision
The intelligent Web
Web 3.0 will be more connected, open, and intelligent, with semantic web technologies, distributed databases, natural language
processing, data-mining, machine learning, machine reasoning, and autonomous recommendation agents.
The 2001 Scientific American article by Berners-Lee, Hendler, and Lassila described an expected evolution of the existing web to a
Semantic Web. In 2006, Berners-Lee and colleagues stated that: "This simple idea…remains largely unrealized". In 2013, more than four
million web domains contained Semantic Web markup and that becomes the new trend.
A huge amount of information and the limited nature of our attention already resulted in our watching short video clips and reading
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tweets instead of full-value texts. Providing a possibility when computers are able to help concentrate our attention only on things
important and interesting for us will safe enormous amounts of time and will increase the quality of consumed content, will improve the
browsing experience, and eventually will change the entire web.
Machine-Readable Data Format ->
-> Upgrade to the Semantic Web ->
-> Automatic Big Data Processing ->
-> Machine-Learning ->
-> Auto Curation and Content Delivering ->
-> Web 3.0 Secure Browsing Experience ->
-> dApps ->
-> dApps Platform ->
-> Internet OS ->
-> Thin-Client Terminal Devices ->
-> Distributed Web
Machine-readable data format will upgrade web that will extend far beyond computers and cell phones. Mobile phones and tablets will
be followed by new thin client terminal devices with a b
 rowser-driven OSs that will have just a screen and Internet access. Each user's
software agent will learn more about its respective user by electronically monitoring his or her activities. The balance between
individual privacy and the benefit of having a personalized web browsing experience can be established by only the individual’s
possessing the key to personal data encrypted in the blockchain. Access to the data will be provided to trusted applications in one
click. They will obtain data, process them and transfer to the user.
The new web will change all spheres of life and will enable automatic search for jobs, business partners, products, services, etc. It is
especially worth noting the prospects of translation systems based on semantics. Such systems will be able to translate the meaning,
rather than just words. Also programming will come to a new level. It will resemble communication with a machine with describing the
desired result. Looking even further, such technical background may become the basis for a strong AI, and may be applied in
Nano-Biological Computing that may appear within the next decade. We will witness the birth of new smart assistants significantly
surpassing current poor systems like Siri.
There will emerge a brand new market segment of smart assistance. All users will have their own automatic individual assistant (IA).
Imagine having a virtual assistant that constantly gathers and filters all online information based on your interests. An electronic avatar
acting as your secretary, automating your daily web routine. In response to a search query, instead of pages of links, such a system can
return a custom-built page derived from various data sources and formatted based on that specific request. Moreover, it is capable of
proactive search.
This will change business, where all deals will be based on impartiality and machines’ processing of verified information instead of
promotional props. Advertising we know today and consider inevitable will disappear.
Any entrepreneur knows how ineffective cold calling is. People prefer to avoid deals with someone they do not know, since the
potential gains are illusive, while the loss of time and the possibility of deception are quite real. However, everything changes if we
receive recommendations from a person you trust. IA will be a system capable of automatic collection of offers, screening out offers
made in bad faith, and leaving only those worth your attention.
Big data, semantics and machine learning will feature emergence and will allow computers to find hidden insights and patterns,
which promises revolutionary breakthroughs that we are yet destined to hear of. Automatic data processing, reputation, privacy, P2P
and blockchain-powered dApps will become the new trends that will replace many of the visionary technology projects of the past. In
the future, we expect to see Web 3.0 versions of Google, Skype, eBay, PayPal, Facebook, Uber, etc., using a single distributed source of
machine-readable data pool.
WRIO Internet OS is a platform designed to bring together all of the above ideas and become an instrument that will upgrade Web 2.0 to
Web 3.0. The implementation of the project will result in a status quo where users will not need a desktop OS and will give rise to a new
market of very inexpensive thin client terminal devices with a browser-driven WRIO Internet OS onboard and Web 3.0 apps responsible
for various functions.
Personal data, encrypted and stored on the blockchain, will enable a decentralized profile that is totally secure. No need to create
separate accounts for every service you visit. Web 3.0 predictive apps will make new functions available with the click of a button, just
like mobile applications do, but without having to install, setup or update. Everything will be done on remote servers, users will
experience the results without needing to control the processing power. This approach opens a market of inexpensive and affordable
terminal s
 ingle-board computers with minimum requirements, only needing enough to launch a browser-driven OS. These efficient
devices will create mesh-networks through Wi-Fi, allowing IoT ad hoc networks . Coupled with the tiny size of Web 3.0 pages it will
be possible to transfer encrypted torrent-like packets that hop from one device to another until eventually reaching their destination
without the need of a mobile phone operator or Internet service provider. This will result in a decentralized, block and censor-proof
peer-to-peer Internet that will make the web truly global and free.
Just as the Web 2.0 didn’t automatically extinguish Web 1.0, the move to 3.0 will take time and integration with existing online systems.
The wheels have already been set in motion and the train has left the station. Web 3.0 is an revolution in motion, we are past the point
of no return. WRIO Internet OS is at the forefront of this evolution, positioning ourselves in this growing market as a "Google Play" for
Web 3.0 apps and services.
More information about Web 3.0 features and its relevance one can found in articles listed under References.
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SWOT analysis
Strengths
●

Pioneers of semantic Web 3.0. Use of technology developed by major search engines, which therefore does not require market
acceptance.

●

MVP ready, low expenses. Opening the market of Web 3.0 sites that do no need development, support and tech infrastructure

●

Over 1,000 bloggers are ready to start their pages with enabled function of donates transfer, similar to that of steemit.com that
already proved its commercial efficiency

●

Automatic content distribution without need in ads. Unique set of features capable of changing the advertising philosophy

●

Strong security and no hacking risk: we do not store users’ data. Only users have access to their private information and assets
stored in the blockchain

●

Small but competent team: can change and adapt quickly. 30+ contributors are ready to join on regular basis

●

We have dozens of high-level PR partners (recognized youtubers, PR agencies, influencers, etc.) willing to accept 30% to 80% of
payment in tokens, which will allow us to significantly reduce expenses for PR

Weaknesses
●

Low budget

●

Zero profit due to the need of small additional investments to enable first premium features and their support within a certain
period of time to gain the critical user base.

●

Weak brand portfolio, but 20+ registered apps only for the last month

●

Poor presence in the world's largest markets, but we already have a lot of possibilities to change it on Blockchain summits and
events

Opportunities
●

Not only is Web 3.0 inevitable, there are first players already. Pioneers of the new market have good prospects to establish Web
3.0 unicorns

●

The need for automatic data processing due to the continuous growth of Internet users and doubling of information flow every
18 months
Upgrade to a blockchain-powered, machine-readable, and user-centric Web 3.0
webRunes Ltd. 2018

15 of 18

16 of 20
●

Automatic content, products and services distribution in the advertising market that will reach $550 billion by the end of 2018

●

The crypto market and the number of decentralized systems are growing fast.

●

Changing customer habits. The semantics technology and automatic data processing can become the technologies that will
precondition the emergence of black swans that can change the web landscape.

Threats
●

Multiple ICOs, among which there are projects with similar ideas and objectives.

●

A possible slow adoption of Web 3.0 concept by the majority due to the custom of trusting centralized services

●

Stricter laws regulating crypto market

● Crypto currency fluctuations

What is Web 3.0?
Web 3.0 is slated to be the new paradigm in web interaction and will mark a fundamental change in how developers create websites,
but more importantly, how people interact with those websites. Computer scientists and Internet experts believe that this new
paradigm in web interaction will further make people's online lives easier and more intuitive as smarter applications such as better
search functions give users exactly what they are looking for, since it will be akin to an artificial intelligence which understands context
rather than simply comparing keywords, as is currently the case.

By this stage, Web 2.0 exponents were already dreaming up a successor. The next web, they envisaged, would take nostalgic turn to the
vision of the web 1.0: more ‘human’ and more privacy. Rather than concentrating the power (and data) in the hands of huge behemoths
with questionable motives, it would be returned the rightful owners.
Techopedia explains Web 3.0: Web 3.0 will be a complete reinvention of the web, something that Web 2.0 was not. Web 2.0 was
simply an evolution from the original Web which can be compared to a library, as Web 1.0 was essentially an infodump, a place where
people just placed walls upon walls of text which people can read but usually not interact with. Web 2.0 changed this by allowing user
interaction with dynamic websites that acted more as applications than simply pages of information.
Internet experts think Web 3.0 is going to be like having a personal assistant who knows practically everything about you and can
access all the information on the Internet to answer any question. Many compare Web 3.0 to a giant database. While Web 2.0 uses the
Internet to make connections between people, Web 3.0 will use the Internet to make connections with information.
There is no concrete definition for Web 3.0 yet and the technology that will bring us there has not even matured yet. So to get a better
understanding of Web 3.0, let us look at an example. In the current Web 2.0, users can interact with websites that have predetermined
behaviors according to the input of users. Users can search for information using various search engines which generally provide
satisfactory results if there is enough information regarding the search. However, that search is only for keywords and brings in the
most popular information available, and does not understand the context of the search. However, Web 3.0 will be able to get the
context from the user; and then be able to provide the user with the most useful information about search request. Web 3.0 can be
likened to an artificial intelligence assistant that understands its user and personalizes everything.
Example. If someone is preparing for a vacation and needs to search for cheap flights and accommodations as well as meals, they
must look through a lot of information on the web comparing different selections and the search might take hours. But Web 3.0 search
engines or assistants will be able to scrape all of this information and present it to the user in a very intelligent way, even making highly
accurate and favorable suggestions based on the user's profile.
Right now, when you use a Web search engine, the engine isn't able to really understand your search. It looks for Web pages that
contain the keywords found in your search terms. The search engine can't tell if the Web page is actually relevant for your search. It can
only tell that the keyword appears on the Web page. For example, if you searched for the term "Rose," you'd end up with results for Web
pages about the flower, person, restaurant and others.
A Web 3.0 search engine could find not only the keywords in your search, but also interpret the context of your request. It would return
relevant results and suggest other content related to your search terms.

Upgrade to a blockchain-powered, machine-readable, and user-centric Web 3.0
webRunes Ltd. 2018

16 of 18

17 of 20
You never know how future technology will eventually turn out. In the case of Web 3.0, most Internet experts agree about its general
traits. They believe that Web 3.0 will provide users with richer and more relevant experiences. Many also believe that with Web 3.0,
every user will have a unique Internet profile based on that user's browsing history. Web 3.0 will use this profile to tailor the browsing
experience to each individual. That means that if two different people each performed an Internet search with the same keywords using
the same service, they'd receive different results determined by their individual profiles.
We’ll use web browsers, but they might be called “wallets” or “key stores.” Browsers will represent a person’s assets and identity online,
allowing us to pay for something, or prove who we are, without needing to appeal to a bank or identity service.
To summarize, there are a number of advantages that Web 3.0 and WRIO Internet OS platform are offer:
The pro-privacy, anti-monopoly web: W
 hile the Web 2.0 democratized many power structures and created new opportunities, the
economic engine is largely privatized and monopolized. Facebook, Uber and AirBnB have created private networks for public
infrastructure which they dominate. The Web 3.0 is the antithesis of this, it’s about multiple profit centers sharing value across an open
network.
It’s easy to envision a not-too-distant future where crypto-based phones, VPN’s, decentralized storage and cryptocurrency wallets are
widespread. A future without the need of network and cellular providers that suspend or surveil our information.
No central point of control: Middlemen are removed from the equation, blockchains like Ethereum provide a trust-less platform where
the rules are unbreakable and data is fully encrypted. Alphabet and Apple will no longer have control of user data. No government or
entity will have the ability to kill sites and services; and no single individual can control the identities of others.
Single Sign-in: Blockchain address functions as ID. Access is granted through the use of a cryptokey stored on the user’s side. Instead
of insecure combination of an email+password the authorisation system based on blockchain enables a decentralized global secure
one-click “social-media-like” login for all applications and services, with the additional protection of anonymity. This means no need to
continuously create new accounts, remember numerous passwords or entrust personal data to services.
Ownership of data: People want to have a web they can trust. People want apps that help them do what they want and need to do -without spying on them. End users will regain complete control of data and have the security of encryption. Information can then be
shared on a case-by-case and permissioned basis. At present, big companies like Amazon and Facebook have factories of servers
storing information on dietary preferences, income, interests, credit card details and more. It’s not merely to improve their
services — marketers and advertisers pay billions each year for the data.
Dramatic reduction in hacks and data breaches: Because data will be decentralized and distributed, hackers would need to turn off the
entire network.
Interoperability: Applications will be easy to customize and device-agnostic, capable of running on smartphones, TVs, automobiles,
microwaves and smart sensors. At present, applications are OS-specific, and are often limited to a single operating system.
WRIO OS apps are m
 ashup applications, i.e. they can combine functions enriching each other, like a puzzle.
Permissionless blockchains: Anyone can create an address and interact with the network. The power to access permissionless chains
cannot be overstated. Users will not be barred on account of geography, income, gender, orientation or a host of other sociological and
demographic factors. Wealth and other digital assets can be transferred cross-border, quickly and efficiently, anywhere in the world.
Uninterrupted service: Account suspension and distributed denial of service are dramatically reduced. Because there’s no single point
of failure, service disruption will be minimal. Data will be stored on distributed nodes to ensure redundancy and multiple backups will
prevent server failure or seizure.

Technical definitions and concepts
Reactive Offers. Inbound marketing and brand loyalty
Inbound marketing focuses on creating quality content that pulls people toward your company and product, where they naturally want
to be. By aligning the content you publish with your customer’s interests, you naturally attract inbound traffic that you can then convert,
close, and delight over time.
Outbound marketing, or traditional marketing, is the marketing we grew up with: radio, TV, newspapers, magazines, direct-mail,
billboards, event sponsorships, etc. Outbound marketing is inherently obfuscated, duplicitous and full of deception.
Offers are inbound marketing. Why try to buy customers with traditional “outbound marketing” when consumers aren’t even paying
attention?
● 45% of direct mail never gets opened, 200 million people are on the national Do Not Call Registry
● 85% of people fast forward through commercials
● 84% of 25–35 year-olds are likely to click off a website with excessive advertising
● You have a better chance of surviving an airplane accident than having someone convert on a banner ad
We weren’t sold inbound — we experienced it. An Offer includes an estimate of efficiency expressed as the ratio of user actions (click,
share, purchase, comment, etc.) to views. The higher the indicator, the more people will receive the Offer — we call it reactive
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approach. Contrary to the classical approach where the advertiser pays per click, the opposite is true for the Offers system — while
Offers are relevant and users respond to them, the advertiser pays nothing. But if Offers are rejected time after time, the rate of their
distribution drops, the advertiser’s rate decreases, and placement cost goes up. Thus, it is the advertisers themselves who are
interested in the relevance of the Offers.
Advertisers are interested in the relevance of the Offers:
● the more relevant an Offer is, the cheaper it gets
● the lower the promotion expenses, the lower the price for the buyer
● the less expensive a product, the more competitive it becomes
● a competitive product means more positive recommendations
● the better the recommendations, the greater number of people will see the Offer
Every interaction with offers (viewing, sharing, commenting, review, feedback, purchase, etc.) will increase the brand loyalty of the user.
Any company will be able to set up their own loyalty program, attracting new users and retaining the existing ones, allowing them
additional discounts and special offers for their assistance in brand and products promotion.

Internet OS
An Internet operating system, or I nternet OS , is any type of operating system designed to run all of its applications and services
through an Internet client, generally a web browser. The advantages of such an OS would be that it would run on a thin client, allowing
cheaper, more easily manageable computer systems; it would require all applications to be designed on cross-platform, open
standards; and would not tie a user's applications, documents, and preferences to a single computer, but rather place them in the
Internet cloud. The Internet OS has also been promoted as the perfect type of platform for software as a service.

Parsing
Parsing , syntax analysis is the process of analysing a string of symbols, either in natural language, computer languages or data
structures, conforming to the rules of a formal grammar.

Search engine optimization
Search engine optimization (SEO) is the process of affecting the online visibility of a website or a web page in a web search engine's
unpaid results—often referred to as "natural", "organic", or "earned" results. In general, the earlier (or higher ranked on the search results
page), and more frequently a website appears in the search results list, the more visitors it will receive from the search engine's users;
these visitors can then be converted into customers.

Unstructured data
Unstructured data is information that either does not have a pre-defined data model or is not organized in a pre-defined manner.
Unstructured information is typically text-heavy, but may contain data such as dates, numbers, and facts as well. Such information
requires parsing to make it structurized in order to be processed by machines.

Structured data
Structured data is an abstract model that organizes elements of data and standardizes how they relate to one another and to
properties of the real world entities. For instance, a data model may specify that the data element representing a car be composed of a
number of other elements which, in turn, represent the color and size of the car and define its owner.
Such data is machine-readable . Machine-readable data is data (or metadata) in a format that can be easily processed by a computer.

Mashup
One Web 2.0 trend that could help the development of Web 3.0 is the m
 ashup . A mashup is the combination of two or more
applications into a single application. For example, a developer might combine a program that lets users review restaurants with
Google Maps. The new mashup application could show not only restaurant reviews, but also map them out so that the user could see
the restaurants' locations. Some Internet experts believe that creating mashups will be so easy in Web 3.0 that anyone will be able to do
it.

Chinese room
The meaning of the mental experiment
“understanding” their meaning.

is that we are unable to program computers so that they could process data arrays
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In order to solve the problem it is required to create a machine-readable web together with a meaningful layer on top that would help
machines to read and to understand interlinks between data. Meaningful layer is a metadata graph and data interlinks stored in the
blockchain, which makes it possible for the machines to run logical operations on the data and is a basis for creating a new type of
artificial intelligence. See details in the White Paper .

Homomorphic encryption
Homomorphic encryption is a form of encryption that enables certain mathematical operations with encrypted text and obtain an
encrypted result that matches the result of operations with plain text.
The homomorphic encryption provides new options to maintain the integrity, accessibility and confidentiality of data during its
processing by cloud systems, which will enable to combine different services without disclosing user data to render a service. One of
the approaches is Gentry cryptosystem (after the name of its inventor Craig Gentry) based on lattice-based cryptography . Technical
details will be provided in Yellow Paper.

Thin client
A t hin client is a lightweight computer that has been optimized for establishing a remote connection with a server-based computing
environment. The server does most of the work, which can include launching software programs, crunching numbers, and storing data.
This contrast with a fat client or a conventional personal computer; the former is also intended for working in a client–server model but
has significant local processing power, while the latter aims to perform its function mostly locally.
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